Arts and Communications Career Pathway
Graphic Design Cluster Standards


	Standard
	Concept
	Benchmarks / Performance Indicators

	ALG 1.0
Evaluate the evolution of graphic design for its dynamic relationship to society.


	Society
	ALG 1.1
Assess the influence of society on the evolution of graphic design.
· Examine the role and purpose of graphic design in society.

· Analyze how advances in society have affected the graphic design industry.
ALG 1.2
Assess the use of graphic design to communicate messages or influence society.
· Analyze how graphic design is used to alter or modify an existing message.

· Compare and contrast the uses of graphic design in differentiating similar products.

· Evaluate how graphic design directly and indirectly influences society.

· Assess graphic design use in educational material and information graphics.

· Assess graphic design use in promotional material for products, services or ideas.

· Analyze graphic design as a propaganda tool.

ALG 1.3
Assess the use of graphic design to elicit desired responses.
· Examine common responses to the use of graphic design.

· Research societal preferences and aversions among a variety of audiences.

· Correlate the influence personal psychology and prior experiences have on the perception of presented media.



	ALG 2.0
Comply with legal and ethical practices in the creation and distribution of graphic design to facilitate the protection of developers and consumers.
	Ethical
	ALG 2.1
Anticipate ethical issues found in graphic design to make appropriate decisions related to clients, co-workers, and society.
· Adhere to ethical standards that maintain the professionalism between designers, clients, coworkers, and vendors.
· Examine the importance of confidentiality within the graphic design industry.

· Compare the priorities of personal and client interests.

· Recognize conflicting interests between graphic designer and their clients.

· Analyze the effect of personal biases on professionalism.


	
	Legal
	ALG 2.2
Evaluate legal issues related to the creation and use of graphic design to minimize the risk of consequences.
· Apply laws that govern the creation of original content.
· Analyze the purpose and proper use of proprietary information.

· Assess significant legal and ethical policies related to the field of graphic design.

· Distinguish original content from sourced material.

· Determine appropriate methods of attributing credit for sourced material.

· Examine methods of securing permission to use copyrighted materials.

· Review the Digital Millennium Copyright Act (DMCA).

· Compare and contrast the legality and morality of creative choices that are involved in the production of graphic media.

· Contrast legal and ethical boundaries used to incorporate the work of others through the following “Fair Use” guidelines.

· The purpose and character of the use.

· The nature of the copyrighted work.

· The amount and substantiality of the portion used.

· The effect of the use upon the potential market.

· Determine consequences or ramifications that result from legal or ethical based choices.


	ALG 3.0
Evaluate the use of graphic design theory to convey specific messages.
	Messaging
	ALG 3.1
Assess the application of graphic design elements, principals, and techniques to determine their effect on design and messaging.
· Evaluate the use of design elements within a composition.

· Distinguish basic geometric visual concepts used in graphic design such as space, line, and shape.

· Examine the tactile or visual use of texture in graphic design.

· Analyze the significance of color and color theory to graphic design.

· Examine the influence of hue, tone, and shade on design and messaging.

· Correlate the use of color models and systems (i.e., RGB, CMYK, and Pantone) to the various mediums they are used.

· Examine the effect of analogous and complimentary colors on graphic design.

· Evaluate visual elements that purposefully interact to convey a message in a graphic design.  (Illustration, graphic icons, photography, effects, image quality, etc.)

· Assess the use of design principals to convey various messages.
· Review how composition and gestalt principles are applied to graphic design.
· Explain how messages can be changed depending on the arrangement of text and images (what comes first, what comes next, hierarchy, size).
· Compare and contrast various design principles used in a graphic design process.

· Evaluate the use of tools and techniques that facilitate the production of graphic design.

· Examine computer based image synthesis and manipulation tools.

· Examine photographic techniques that convey realism and illustrate symbolic imagery.

· Analyze the role of typography in graphic design.

· Analyze how typographic characteristics affect the selection of appropriate typefaces.

· Analyze the use of typography to convey direct and indirect messages.

· Compare and contrast how different typography influences the outcome of design. (E.g. mood, era reference, legibility/readability).

· Apply typography in a manner that enhances design objectives or goals.

· Assess the use of structural and organizational techniques in graphic design for its impact on planning and organizing ideas and information.

· Analyze how grid systems are used in layout design for the planning and organizing of ideas and information.

· Examine the influence of alignment on the visual impact of elements.

· Compare the use of hierarchy, grouping and chunking to communicate information.



	ALG 4.0
Synthesize graphic design techniques to produce a message or concept that addresses the needs of a client.
	Production
	ALG 4.1
Develop a message, idea, or narrative concept that addresses client needs.
· Examine design choices that target a specific audience or perspective.

· Identify an audience or perspective to target project designs.

· Research preferences and aversions of the target perspective.

· Manage potential risks associated with various design choices.

· Assess legal, ethical, and market-based risks to project goals.

· Determine appropriate production responses to project concerns or risks.

· Refine project concepts from a review of existing criteria.

ALG 4.2
Create or acquire pre-production assets for a graphic design product that addresses client needs.
· Create a design brief to identify design goals.

· Outline design concepts that target a specific audience or perspective.

· Create draft imagery to assist in the visualization of a complete project.

· Review and refine design concepts.
ALG 4.3
Create a graphic design product from budgeted resources that addresses client needs.
· Organize available resources to address project criteria.

· Identify the scope, time, and budget required to address project goals.

· Correlate appropriate production methods to project criteria.

· Apply techniques and theory to the creation of a graphic design product.

· Apply a review or revision process to address and adapt to changing criteria or resources.

· Critique and revise a graphic design product to improve content quality.


	
	Collaborate
	ALG 4.4
Collaborate with others to meet design objectives.
· Breakdown the development process to expedite the division of labor.

· Define the various roles required to achieve project goals.

· Fulfill a productive team role to achieve project deadlines and goals.

· Collaborate with others to improve or revise design object in the revision process.
· Devise communication strategies to promote individual accountability and team success.
· Demonstrate active listening to engage in effective communication.

· Implement appropriate constructive criticism to facilitate positive outcomes.

· Demonstrate how to receive, give and engage in appropriate constructive criticism.
ALG 4.5
Apply appropriate interpersonal skills to establish positive and sustained relationships with clients.
· Apply communication strategies to elicit customer need and expectations.

· Ask questions, clarify, confirm information

· Examine and implement professional behavior that provides excellent service to build and sustain positive relationships with clients.

· Responsiveness – respond quickly to inquiries, anticipate and communicate needs

· Accountability – meet deadlines, follow through on agreements.

· Consistent dialogue – regular meetings

· Responsibilities – identify opportunities, rectify problem situations.


	ALG 5.0
Apply ergonomic work practices to enhance safety and create an optimal working environment in the graphics design industry.
	Safety & Health
	ALG 5.1
Anticipate potential health and wellness concerns while working in graphic design to enhance workplace safety and efficiency.
· Examine the impact personal health and well being have had on the graphic design industry.

· Research health and wellness concerns involving graphic design tools and technology.

· Recognize common health risks associated within the graphic design industry.

· Review the heath effects of a sedentary lifestyle.

· Identify work habits that can lead to repetitive stress injuries.

· Examine work behaviors that may lead to medical conditions such as fatigue, asthenopia, neck or back strain.

· Apply ergonomic solutions to health and wellness concerns.

· Locate the proper application of breaks and rest periods.

· Subdivide work habits that lead to repetitive stress injuries.

· Use visual rest techniques to reduce eyestrain.
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